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HINT: Marketing is so easy if you don't overthink it! 

The basic principle behind marketing is helping people find a

solution (your product or service) to a problem they are

experiencing. These apps and software make it easy for people to

find you and hopefully, use you to solve their problem.



FREE  APPS  AND

SOFTWARE  FOR

POWERHOUSE

MARKET ING

Are you pulling your hair out trying to

figure out the best way to market your

business or product when you don't have

a budget (yet) and are short on time?

 

Or maybe you are thinking of starting a

business but don't want to invest the

money in full-on marketing solutions

until you know your business will make

money?

 

I have been in both of these situations as

a small business owner and I have

created this book as an answer to the

MANY times I have been asked what

tools I used to start my business.

 

"I believe that

these apps and

software can

help any size

business market

themselves

better".

Please don't be fooled - the

apps and software that I

suggest may be free but they

are pint size marketing

powerhouses.

 

If you are worried that you

will outgrow them as your

business grows, most of these

have the option to pay for

using them at a more

advanced levels, so they grow

with you.
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Create an email list and the sales will follow.

 

Or something like that.

 

The one thing that all established, successful businesses swear by is that

having an email list is the backbone to their marketing. It props up their

business, as it has the ability to weather marketing ups and downs -

because the email addresses that you have been gathering allow them

direct access to a customer’s in-box. 

 

I teach a course on email marketing, and when we talk about asking for

an email address from a customer, there is always a bit of resistance.

"Won't they be annoyed when I send them a newsletter?" But if you get

your company or brand message defined so the person knows what you

are about, they will want to hear from you.

 

I once had a lady that I inadvertently stopped sending my newsletter to

email me to ask why she had stopped receiving it! So get your message

right and people will like hearing what you have to say.

 

 

E-mail Marketing and List Building

HINT: The key to email lists is to just start. 

My email list is my best performing marketing piece and the main

reason is because I started to gather names eight years ago. 
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HINT: You can start an email list simply by asking your best

customers if they want to sign up. If you don’t have any customers

(or a website) yet, put a notice up on your Facebook page offering

those who sign up a discount for your product or service.

MailChimp Free for Life:
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I started using MailChimp as a beta user when it first came out as

there was nothing else like it out on the market. Since then, MC

has added loads more functionality which allows me to do even

more clever things with my email marketing.

 

I have tried a few other services (I will list them below as I think

everyone needs to have a choice) but I have always come back to

MailChimp. 

 

 

You won’t need to pay until your list surpasses 2,000 subscribers. 

 

You can’t send two campaigns within 24 hours and can only send

a total of 12,000 emails a month, which when you first start out, is

more than enough.

 

When my list starts to get near the 2,000 subscribers amount, I

delete those that haven't opened it recently. So it gets rid of

those that aren't reading your newsletter and makes way for

someone who will.

Because it just works



Two years ago, ConvertKit came on to the scene and was the service

EVERYONE was talking about. 

 

I tried it as it did have a bit of functionality that MailChimp didn’t

(which MailChimp has since added). But no matter how many times I

tried to use it, it was buggy and so hard to get it to just send what I

wanted. 

 

When I contacted customer support, it sometimes took three days to

sort out what my problem was.

 

So after six months of trying, I went back to MailChimp. 

 

Having said that, I know people that still use it and love it, so don’t

discount it just because I didn’t like it.

 

 

 

ConvertKit*

HINT: If you start on a free trial of any software, when the free trial
runs out and you find that you still aren't sure if you want to pay for

the software, ask for an extension.
 

In most cases, they happily agree.
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*It also isn’t free though they do offer a free 14-day trial. After that, it is

a sliding scale based on the number of addresses you have.



Tiny Letter

 
HINT: If you decide to switch to another company, you can take
the names on your list with you by downloading them as a CSV

file and then uploading them to your new provider.

Tiny Letter is by the same people behind MailChimp but it is the very

stripped down version. 

 

If you’re more concerned with content, less with design, this is the one for

you.

Benchmark

I haven’t used this service before but I have seen a few newsletters

arrive in my in-box that have been made with Benchmark. They are

very visual (much in the same way that MailChimp is) but their

free/pricing isn’t quite as generous as MailChimp. 

 

Maybe if I hadn’t started with MailChimp, I would give this a try but as I

am happy with MC, I don’t feel the need to change. But if you are new

to the whole email marketing game - I would think about trying it out.
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HINT: Eventually, you will get better at knowing what is a good
subject line so you won’t have to use these as often.  

Pay attention to emails you open to see how they are written - if you
open it, something must be working!

When you send out newsletters, you will start to understand that the

Email subject line is pretty important - get it right and you get more

opens, get it wrong and it gets stuck in a spam filter. So checking your

subject line in advance is advised. 

 

Below are my suggested solutions to check your email subject success:

 

A few “hard to explain” things to share that are

important for successful email marketing campaigns

CoSchedule Email Subject Line Tester

This handy little piece of software from CoSchedule helps you come

up with a subject line that is in-box friendly.

SubjectLine.com

You can try SubjectLine in much the same way you would use the

CoSchedule Email Subject Line Tester. Use it with CoSchedule to see

which one gives you the best results.
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HINT: For those of you that don’t like having to hand over an email
address, create a ghost e-mail account via Yahoo or Hotmail and

use that. 
It keeps your main email address free of junk email.

Social Media Growth Hacks

As with the yin, there comes a yang.

 

The growth of digital solutions to market our businesses have opened

up so many opportunities to reach new audiences, at a push of the

“enter” button. But the reality is that in the case of social media, it can

be a real time suck. 

 

This section aims to help create opportunities for you to up your game

on social media without taking up MORE time. They are all free but

usually involve handing over your email address. 

 

 

 

Buffer

One of the first automation software packages was Buffer (followed

swiftly by HootSuite - more on that in a minute). Buffer’s free plan lets

you pre-schedule 10 posts per month, on up to three social accounts.

Even if you just upload 10 posts a month (hint: pick an hour to get all

10 uploaded and you ready to go for the month) to help you get

consistent, it is worth it.
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HINT: You may find that you have to use more then one scheduler
to get all the functionality you need. 

And don't forget that almost all social media platforms have their
own organic schedulers you can use too. 

 

Pretty much the same as Buffer but the main difference between

Hootsuite and Buffer is the scope of each tool. Hootsuite is a full-featured

social media management dashboard (that includes a post scheduler),

while Buffer concentrates on just pre-scheduling content. So if you are

just starting out on automating your social media, try Buffer as it might

be a bit less overwhelming.

 

Planoly

Planoly is super visual and makes planning visual content much easier

with their grid view as well as drag and drop post scheduling. 

 

And for those of you that like to create Stories (I love Stories - they are

a great way to create a different side to your business), Planoly lets you

schedule them which is a real bonus.

Hootsuite

For those of you that are using Instagram heavily in your

marketing, here are a few schedulers to consider that work

better with this visually oriented platform:
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HINT: You don’t need to try all of these in one go. I talk about

keeping some as a “back pocket” which is for you to tuck away

and use at a later date.

I know a lot of marketers who use Later for their Instagram posts and love

it. Their free package is pretty generous and includes being able to post

to Pinterest (yay - I love Pinterest!) but doesn’t allow you to post Stories.

 

PeopleMap

Later

Tailwind

I have been using Tailwind for a little over a year now and really like it (so

much so, I bumped up to the paid version after maxing out on the free).  It

does help if you have an existing Instagram account as when you sign up,

they will use your existing followers to create a suggested posting

schedule but don’t let that put you off. I love the analytics as well.

 

I have only just stumbled on PeopleMap and I would say it is for more

seasoned users of Instagram that want to grow your Instagram via profile

analysis, list building, and better stats analysis. 

 

The main way to use PeopleMap is to get a clearer picture on your

competition, find potential influencers you could partner with and more.
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HINT: The best way to keep track of all of these posts is to plan

them out via a content calendar. It doesn't have to be flash - a

paper diary works for some, an electronic one for others. 

It just helps you know what are posting, where and when.

You’ll have seen those shortened links at the end of posts - say hello to

bit.ly. It has good analytics for each one that you create so you can see

how the link is performing.

 

IFTTT (If This Than That)

Bit.ly

Linktr.ee

One of the biggest frustrations with your Instagram profile is that they

only allow you one link out to a website. Linktr.ee has solved that

problem by creating a page that you click through that has up to five

links out - you can change them to update your profile to include your

latest blog posts etc.

 

I use this little piece of software to automate certain parts of my

scheduling - like my Twitter feed. I haven’t been active on Twitter for quite

a while but I still update it as I have used IFTTT to create a work flow that

when I update my Facebook page, it is set up to automatically send the

same information to Twitter. They used to call these automations “recipes”

but I think they have gotten down with the kids and they are now called

Applets.
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HINT: If you do publish a post with a spelling or grammar mistake,

you can fix it after you have posted it by hunting down the edit

button on the post. This is a bit harder with Instagram Stories

where once it us up, it is up.  

Campaign Tools: Images

It’s all right telling people they need to post on social media and send out

newsletters.

 

But what about the things you need to create those marketing pieces - the

images and the words?

 

When I first started posting to Facebook and sending out a Tweet, it was

with an image that I had taken, usually on my iPhone. They were

spectacularly awful as you couldn't do much with them when they were

taken (no filters or resizing options). 

 

And if you had published it with a spelling or grammar mistake - oh well!

 

Now you have no excuse for bad photos, poorly worded text or lack of

research into what people would want you to post. The free apps and

software we have on our laptops and phones are powerful tools and are

getting better all the time. 
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HINT: Make sure that whatever you are creating is the right size for

the social media platform you are posting to. The free version 

 offers templates you can use or in the paid version, they will

resize one image in to many sizes, automatically.

Canva

I have been using Canva since it first came out and still use it as my

number one place to go to create images for virtually all of my

marketing.

 

I still use the Free option but am tempted to try their monthly paid

version as it has a few features that I know I would use (like automatic

image resizing so that I don’t have to crop for the different platforms I

am posting to).

 

My only complaint is that their App version is awful compared to the

laptop version. I only use this on my laptop.

 

 Easil

I only discovered Easil recently and had a quick go with it and it does look

like a good contender to Canva but with a few limitations. The free version

is enough to get started and the difference between the two packages will

only start to be noticed at the higher end of the free package.
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HINT: Think you have to have an image that matches your content

exactly? 

You don't! 

Take a look at some of the accounts you follow - you may notice the

image they use is generic enough to be used for loads of topics.

Adobe Spark Post

If I am editing images on my phone - Adobe Spark Post is my go-to App.

There is also Adobe Video which is from the same suite of software but is

for those of you that want to post Video instead of images. 

Where to find free photos

You will start to see Unsplash images everywhere once you start to use

them. 

 

But they are added to regularly, are beautiful and free, free, free.

Google SnapSeed

SnapSeed is a close second to Adobe Spark Post. I think between the

two, it just comes down to which one you like to use more than the other

one, as they have similar functionalities.  I do find the filters on SnapSeed

much easier to use and they look really natural.

Unsplash
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HINT: I used to think that I had to create all my own photos (which

can be labour intensive) until I noticed a professional photographer

using stock photos to promote a workshop they were doing. 

Now I use a mix of stock, self produced and those taken by a

professional.  

Death to the Stock Photo

Death to the Stock Photo used to be my favourite free photo resource

but now you only have a 14-day free trial. 

 

Have a look as their photos are high quality, beautiful and unique.

Pablo

Another one I haven’t used before, Pablo is one I know that other people

use, so you can add it to the options list.

Pexels

I haven’t used Pexels before but it looks similar to UnSplash.
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Morguefile

A mix of free and pay photos (the quality of the free varies) but they say

they have 350,000 free to chose from so worth a look.

Stockvault

Easy to find, free images that are also broken down in to Categories so it

makes it easy to find specific ones for your posts etc. 



Hint: "Writing is a muscle” is what I have been told time and time

again but it is true. The more you write, the better you get. But it also

helps to find other people who already write in your industry and

follow what they do.

Campaign Tools: Content/Words

Answer the Public

Images are great

 

But words draw you in.

 

I know that this is easy for me to say as I really love writing and the majority

of you find writing a chore and will probably tell me that it is your least

favourite thing to do when it comes to DIY’ing your marketing.

I am here to show you that you don’t need to be a Hemingway (one of my

all-time favourite authors) to be good at knowing what to write. These

apps and websites make it easy.

 

Here are my go-to resources for creating interesting content (based on any

topic!) and how to make sure it looks good for public consumption.

Answer the Public is my 100% most favourite resource to find content. 

The website is so easy to use - just pick the topic you want to find content to

write about, type it in the search bar and it does a real-time search of 

15



Hint: If you want to a real-time look at what content is the most

popular on your website or social media accounts, you should check

out your analytics. Create more content based on what is already

being read and is the most popular with your audience.

Grammarly

questions being asked about that topic and then spits it out in a format

that is easy to understand and gives you content options that you would

never have been able to think of.

 

What is the most clever thing about it is that it has the strands around the

question you have asked, that automatically filter it into sub-topics, with a

green dot for each topic. The darker the green dot on the specific topic

that it pulls up, the more popular it is.

 

Grammarly is a godsend for those of us who have to be our own editors. It

not only catches spelling errors but also noun-verb disagreement. Install the

Chrome extension and it catches mistakes in Facebook posts etc.

You will never be without content topics for your industry

again.
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Hint: Not all voice recording software is the same and you will get a

different result depending on what you use. You can also record on

your PC or laptop if you have a microphone. I discovered that the

voice recognition software on Windows is amazing - the accuracy rate

is stunning.

 

 

Once there was only Grammarly, now there is also Hemingway. It has a

really easy to use interface, which I prefer to Grammarly, as it allows you

to alter the text options (bold, bullets etc), as you are typing.

 

 

I discovered voice to text, as a way to crank out writing, purely by

accident but it has changed my productivity in the most amazing way.

 

I tend to write when I am waiting in my car and therefore use my phone.

But typing on my phone was so difficult (especially if I didn’t have my

glasses with me).

 

One day, out of pure frustration and needing to eek out as much

productivity as I could, while waiting for my son to finish his football

practice, I dictated a short post to my iPhone Notes app.

 

 

Hemingway

Voice to Text
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Hint: The more you use the dictation function, the better it gets at

understanding your speech patterns. 

You get much less mistakes and it even learns to correct your speech

pattern as it converts from speech to text.

When I went home and got my glasses out, it was amazingly accurate. I

needed to work on the punctuation (you have to tell it to insert commas, full

stops etc) but once I researched how to do this, I haven’t looked back.

 

Here is my workflow for being able to dictate content:

 

1. I dictate the article, 

 

2I then cut and paste it into Grammarly to correct errors.

 

3. Once it is corrected in Grammarly, I then cut and paste it where it is being

published.

 

4. Check the formatting and layout for corrections.

 

5. Done.

 

You can “write” anywhere there is a microphone!
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Hint: Most people hate the idea of seeing themselves on camera.  To

get used to seeing (and hearing) myself on film, I started by filming 

 myself reading one of my favourite books.

 It got easier very quickly and I found it really enjoyable.

These days talking to your audience using video couldn't be easier. 

 

All you have to do is point your smartphone, push a button and moments

later, you could be live streaming your product launch on Facebook or You

Tube or announcing a one-day sale on Instagram or Snapchat.

 

Video, television and mobile internet are changing everything about

communicating in modern life. As a result, the way we consume knowledge,

our attention spans and even what we believe and don’t believe has

undergone a revolution.

 

The skills of editing, adding titles, captions, branding and optimising are

becoming increasingly important especially if you want to use video as a

marketing tool for your business.

 

 

Video
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Hint: The most powerful editing button is the delete button. 

Honestly - if you aren't happy with it, just delete it.

And then film it again!

The good news is that new (free!) software is being introduced at almost a

daily rate and you don’t need to be a skilled cinematographer to use them.

 

In this update Anne Gould, who runs a bustling Facebook group for those

wanting to understand how to create effective video for their business,

gives us a head’s up on the most up to date, free software and apps that

you could be using to create effective marketing pieces for your business.

Quik by GoPro

Fast editing —  you can import your videos/stills and choose a style on

Quik. Landscape, square and vertical outputs are easily created.

Splice - On iOS only

Also by GoPro, Splice is another simple, easy to use video app with an

intuitive interface.

Animoto

Animoto is great for slideshow videos and easy to use. Some limitations

to music uploads on mobile.
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Hint: "Accessibility for all" is important for video makers so you will

notice more and more that the videos will have subtitles. 

Not only is this for those who are hearing impaired but also for

watching a video without the sound up. 

Simply add your photos, video clips and titles and your video is instantly

created with Adobe Spark..

 

Adobe Spark Video

Another instant video maker, Magisto has a paid-for business option for

marketing videos. Very slick.

Magisto

Rush is a multi-platform, feature rich editor which allows you to start

work on mobile but finish on desktop. Highly recommended but be

prepared for a learning curve.

Adobe Rush (iOS only. Android version to come in 2019)

Desktop software which allows you to automatically add titles to your

video, Headliner will also convert audio and blog posts to video and

allows you to perform basic editing functions.

Headliner
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Hint: We all need a place to go for insight and answers to our

marketing questions - why not check out our Facebook community of

other like minded small business owners at

The Creative Business Academy?

https://www.facebook.com/groups/thecreativebusinessacademy/ 

Yes. And no.

 

The speed at which we can market out businesses has turned the world of

small business ownership on its head. And the speed is what keeps on

changing the landscape on how we do it in the future.

 

I like to think that 80% of my marketing stays the same but the 20% that

changes, changes all the time. Sometimes I try something new and it

definately helps my marketing and then there are other times where what I

think will be a great addition will come to nothing more than a waste of

time. 

 

So use this guide to get your 80% lined up and working for you  - the other

20% is for you to discover and have fun with!

So there you have it - my ten years of marketing tools all

rolled in to one easy-to-find printout. 

 

But is that all I need to be able to market my business?
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